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THE TOP 10 BEST PRACTICES



ONE

Don't just push a product, 
promote the emotional 
value of visiting your 
business or destination.

● Beautiful scenes with no 
emotional subtext don’t grab 
users’ attention. 

● Be sure to use storytelling in 
your content. 



TWO

Pace. Is. Key.

● Videos too drawn out will 
make users scroll.

● Overly frenetic videos will 
lead to less absorption by 
users. 

● Show a site long enough for 
users to understand the 
highlight but then move on.



THREE

Like other promotional 
mediums, people want to 
see other people.

● Happy faces sell an 
experience.

● "Me seeing an empty place 
does not make me want to go 
there."



FOUR

If using influencers, they 
must have a real connection 
to your brand.

● TikTok users place more 
emphasis on understanding 
influencers’ connections to 
the brands they promote.

● Your collabs need to make 
sense — Tom Brady 
promoting your local ice 
cream shop would be off.



FIVE

Feature real people.

● People like TikTok because it 
feels the most authentic of 
the current social channels. 

● Strike a balance between 
influencer content and 
showing the everyday 
traveler in the destination —
great way to utilize UGC.



SIX

Craft your videos to be 
consumed without audio. 

● Many users scroll through 
the app in public spaces or at 
work. 

● You must use those closed-
captioning features and 
appropriate subtitles.



SEVEN

Be descriptive.

● Always describe an item with 
text.

● When showcasing places to 
visit, always put text in the 
video saying where it is.



EIGHT

Single scenes of a 
destination or business did 
not perform as well as a 
montage giving different 
perspectives of the 
property.

● Be sure to give an intimate 
view of the travel experience. 



NINE

P.O.V. content garnered 
more engagement over 
other travel content types.

● Walk users through an 
attraction/destination. 

● Be sure to have a compelling 
narrator as well.



TEN

Follow the trends.

● TikTok users love that the 
platform emphasizes 
communal engagement.

● Brands that can leverage 
participation in platform 
trends will be more 
successful. 



5 PRACTICAL TIPS TO MANAGE CREATION



TIP NO. 1

Be 
Authentic

● Don’t overthink it – viewers 
want to see real experiences.

● Cell phone quality is 
perfectly fine if not 
preferred.  The more 
polished the footage looks, 
the less authentic it will feel 
to the viewer.  

● There’s a time and a place 
for high production video, 
this is not it.



TIP NO. 2

Brand 
Lightly

● The more logos you slap on 
your content, the less authentic 
it will feel to your audience.

● Your content should speak the 
same language as your brand 
but in a more nuanced way –
visual style, color, music, etc. are 
all ways to communicate brand.



TIP NO. 3

Recycle

● In an ideal world, every video 
would be shot vertically and 
custom created for each 
platform.  Nobody’s got that 
kind of time.

● Recycle content that performs 
well across other platforms.

● Reuse high resolution 16x9 
footage cropped to 9x16.



TIP NO. 4

Content 
Calendar

● Create a content calendar 
around best-performing and 
seasonal content.

● Utilize social-first content 
storytelling to make sure 
you’re ahead of the game.

● Failure to plan is planning to 
fail. 



TIP NO. 5

Experiment

● Try the trends! Experiment 
with different styles of 
content.  Get creative!

● What is working for your 
audience on one platform 
may not work across them all 
– look at your data, notice 
patterns, try something new.
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