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RESEARCH AND ADDITIONAL RESOURCES

www.milespartnership.com/us-road-trips



Are We There Yet? 
Road Trips Reinvented!
Fresh research & insights on marketing to 
U.S. road trip travelers



Longwoods International 

o Established in 1978 as 
consultancy-focused 
research company

o Tourism since 1985

o Travel USA® since 1990



Methodology (short version):

Travel USA®

• Largest ongoing study of American travelers

• Quarterly random samples of U.S. adult 
population

• Consumer online panel

• Profiles of representative sample of 
250,000+ overnight and day trips each year

• Overview survey, then a custom follow-up



Road Trip vs. Leisure
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Transportation Used To Get To Destination

Base: Overnight Person-Trips
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Trip Planning Information Sources
Base: Overnight Person-Trips
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Devices Used for Trip Planning
Base: Overnight Person-Trips
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Mobile Devices Used During Trip
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Activity Groupings
Base: Overnight Person-Trips
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Household Income
Base: Overnight Person-Trips
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Race/Ethnicity
Base: Overnight Person-Trips
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Road Trip 5+ Days vs. 
Standard Road Trip
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Electric Vehicles



Methodology

• Fielded July 7, 2023

• U.S. National Sample of 1,000 adults 18+

• Consumer online panel

• Qualified travelers have taken a trip more than 50 miles away and spent one or more 
nights away from home in the past 12 months

• Specific questions are also segmented on electric vehicle-oriented travelers. 
Electric vehicle-oriented travelers have indicated they have used or plan to use an 
electric vehicle on a trip and/or own or have rented an electric vehicle 
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Likelihood to Use Electric Vehicle on Next Trip
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Base: Travelers

Primary Benefits of Using Electric Vehicle on a Trip
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Base: Travelers

Primary Challenges of Using Electric Vehicle on a Trip
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Importance of Travel Destinations Having a Wide Range of 
EV Charging Stations That Are Easy to Access & Use
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Electric Vehicle-Oriented 
Travelers
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Colorado Electric Byways
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Colorado Tourism Office
The Colorado Tourism Office (CTO) is the Destination 
Marketing and Management Organization for the state of 
Colorado.

The CTO is a division of the Colorado Office of Economic 
Development and International Trade (OEDIT) with a mission 
to achieve and sustain a healthy Colorado economy that 
works for everyone and protects what makes Colorado the 
best state in the country to live, work, start a business, raise a 
family, and retire.



Colorado Tourism Roadmap 2.0

Seeks to advance the strength and 
resilience of the Colorado tourism 
industry by focusing on:
• Economic Vitality
• Industry Leadership
• Destination Stewardship



Destination Stewardship in Colorado

Support for Colorado destinations 
that balances quality of life for 
residents and quality of experience for 
visitors, while enhancing our 
environment and communities



Colorado Electric Byways



Background
• The 2021 Colorado Greenhouse Gas 

Pollution Reduction Roadmap laid out a 
pathway for the state to achieve its GHG 
emission reduction targets of 26% by 
2025, 50% by 2030, and 90% by 2050

• Transportation and mobility are priority 
areas identified in the roadmap



Background
• There is a very strong partnership 

between the Colorado Department of 
Transportation (CDOT), the Colorado 
Energy Office (CEO), and the Colorado 
Tourism Office (CTO) to achieve this goal

• These agencies collaborate on robust 
incentive programs:
• EV Fast Charging Corridors
• EV Plaza Program
• ChargeAhead Colorado



Colorado Electric Byways
• Colorado has 26 Scenic & Historic 

Byways located throughout the state
• The State of Colorado has a goal to 

electrify all 26 of the byways
• This goal is highlighted in the 2023 

Colorado EV Plan
• 14 of 26 (54%) are currently under 

designation as Colorado Electric Byways



Colorado Electric Byways Definition
• DC Fast Charging stations are located at least every 100 

miles within the start and terminus of each byway 
• When byways are less than 70 miles, a DC fast charging 

station must be available within 15 miles of the start or 
terminus of the byway so that drivers can still access a 
charging station within 100 miles of starting their drive







Results



Results
• Allowed us to narrow our focus and be 

strategic with our resources
• We’ve invested in images that build 

range confidence
• We’ve garnered a lot of high-value 

earned media attention



Earned Media



The Road Ahead



The Road Ahead
• We’ll continue to target earned media to 

build awareness of this initiative
• CEO is actively running a statewide EV 

CO adoption campaign using our images
• We are still working to enable visitors to 

rent electric vehicles during their stay



THANK YOU



Arizona & 
Electric 
Vehicles



Arizona Office of Tourism Mission

We stabilize and strengthen local economies, 
protect environmental and cultural resources, create

a meaningful visitor experience, and enhance the 
quality of life for all Arizonans through tourism 
collaboration, promotion, and development.



Where are we 
now? 



Provide & Update 
Information



Flagstaff, Arizona





Where are we 
going? 



● Expand Current Partnership
○ Statewide Agencies 
○ Stakeholders 
○ Power Companies

● Obtain Funding to Expand EV Chargers
○ Arizona Information Visitor Centers 
○ Route 66 
○ Fill Gaps 

Goals



Thank you!



Q&A



RESEARCH AND ADDITIONAL RESOURCES

www.milespartnership.com/us-road-trips



27 for COP27
27 Actions for Destinations and the Tourism 
Industry to Address Climate Change

TWO-PART WHITE PAPER SERIES

In association with: 

MilesPartnership.com/ClimateChange

https://www.milespartnership.com/ClimateChange

