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WEBINAR RESOURCES

Research, slides and other resources will be sent by email and available at
www.MilesPartnership.com/Phocuswright















Covid Complexities
IDEAS IN ACTION



IMPACT ON TRAVEL PLANS

Travel Sentiment Study, Wave 45, Longwoods International

Which of the following factors are important when deciding which destination(s) to 
visit in the next six months?

51%

44%

43%

42%

42%

40%

The destination has clear health and safety protocols (e.g.,
mask requirements, social distancing) within the destination

There are no travel restrictions (e.g., travel quarantines) for
the destination

The destination has a mask wearing requirement and/or
social distancing policies in public areas

Dining locations are open in the destination

Attractions are open in the destination

Feeling welcome in the destination
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Rise of Rentals
IDEAS IN ACTION



SHORT TERM RENTALS



SHORT TERM RENTALS



SHORT TERM RENTALS IMPACTS



SHORT TERM RENTALS IMPACTS

Professionalizing Short Term Rental Management & Marketing

1. Destination Management
• Work with local government, tourism & community to define the 

benefits, costs & management objectives for STR

2. Permitting
• Permitting should reflect these objectives
• Differentiate between professional vs. occasional rental hosts
• Balance the needs of all community groups

3. Tax & Assessment Treatment
• Consistent Application of Bed Tax
• Voluntary Collection Agreements
• Tourism Improvement Districts (TIDs)

4. Education & Enforcement
• Monitoring, oversight & follow up critical to managing sector & 

collecting available revenue

Are STRs already a viable 
revenue source, or is policy 

change needed?



Updated Funding Futures 
Report, Slides, Recording & 
Resources

www.MilesPartnership.com/FundingFutures2021

http://www.milespartnership.com/FundingFutures2021


















Digital Nomads
IDEAS IN ACTION



REMOTE WORKING ON THE RISE

Travel Sentiment Study, Wave 52, Longwoods International

14%

11%

9%

7%

6%

I plan to work remotely, away from home, in another US
location for 1-4 weeks

I plan to work remotely, away from home, in various
locations over the next 12 to 24 months

I plan to work remotely, away from home, in another US
location for 4 or more weeks

I plan to work remotely, away from home, in an
international location for at least 1-2 weeks

I am planning to move long-term or permanently to a
new home location and work remotely from there
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Which of the following describes your remote work plans within the next 12-24 months?

Over 1 in 3 
(35% of US Travelers)

Plan at least 1-4 weeks 
of remote work in the 

next 12-24 months







AIRBNB DOUBLES DOWN ON REMOTE WORKERS



DIGITAL NOMADS













Selling Subscriptions
IDEAS IN ACTION



SUBSCRIPTION OPPORTUNITY FOR DESTINATIONS

DMO "owned media" 
such as Visitor Guides 
provide a powerful 
opportunity to build 
subscription marketing 
with high value, repeat 
visitors and locals.



SUBSCRIPTION OPPORTUNITY FOR DESTINATIONS

Visitor Guide Users are Attractive Subscribers

• 30% higher average Household Income ($104,041 vs. $81,483)

• 2x feel now is good time for them to spend on leisure travel (57.9% vs. 27.4%)

• 2x expect to spend more on travel in the next 12 months (52.4% vs. 26.1%)

• Almost 3x researched travel ideas online in the past week (45.3% vs. 18.2%)

• Far more interested in new travel experiences or destinations (7.7 vs. 5.9 11-pt scale)

• Almost 4x visited a National Park during their overnight trip in the past month (23.0% vs. 6.5%)

Source: Destination Analysts Bi-Weekly COVID-19 Travel Insights Dec 2021



2020-2021 DMO Visitor Guide Readership & Conversion Study 



SUBSCRIPTION OPPORTUNITIES

Visitors: Travel Planning Tasks Completed Using DMO Visitor Guide

Which of these travel planning decisions or tasks did you make or complete based on information from the [DESTINATION] Official Visitors Guide? (Select all that apply) 
Base: Respondents who visited the destination since reading the Visitors Guide, 932 completed surveys.

69.3% 

59.5% 

46.6% 

21.5% 

17.7% 

10.2% 

9.5% 

9.0% 

7.6% 

0% 20% 40% 60% 80%

Consulted a map

Selected attractions/activities

Selected a restaurant or place to eat

Selected a place to shop

Selected a hotel/accommodations

Selected a tour/guided tour company

Selected an event to attend

Selected a transportation option

None of the above



5. TURNING UP TECH















Turning Up Tech
IDEAS IN ACTION



TURNING UP TECH: ROBOTICS



TURNING UP TECH: SELF-SERVICE TECHNOLOGIES

Hyatt has rolled out room keys in Apple 
Wallet at six participating hotels in the 
US, with plans to roll the technology out 
across the group’s global portfolio.



TURNING UP TECH: EXPERIENTIAL TRAVEL

Virtual Experiences are becoming mainstream













Sustainability
IDEAS IN ACTION



26 for COP26
26 Actions For Destinations & Their Tourism Industry 
to Address Climate Change & Make Themselves More 
Sustainable, Liveable & Welcoming to Visitors

www.MilesPartnership.com/ClimateChange

Two-Part White Paper 
Series



Sustainability

ELECTRIC CHARGING 
STATIONS – ELECTRIC 
BYWAYS

Example: 
Oregon & Colorado
Electric Byways







26 for COP26
26 Actions For Destinations & Their Tourism Industry 
to Address Climate Change & Make Themselves More 
Sustainable, Liveable & Welcoming to Visitors

www.MilesPartnership.com/ClimateChange

Two-Part White Paper 
Series









WEBINAR RESOURCES

Research, slides and other resources will be sent by email and available at
www.MilesPartnership.com/Phocuswright



A Global Study of Best Practices for Partnering 
with Local Residents & Tourism Businesses

Learning labs on critical processes & 
programs to engage with locals

Collaborate & network with peer DMOs 
around the world

20+ major European cities & 
destinations already committed MilesPartnership.com/DMOcracy



Thank you!

Q&A
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