e\l
A\

e\

R 14, 2022

r
r
—

DECEMB

i
._.

-

Phocuswright~  \RIVAL miles




Pete Comeau Chris Adams Elena Prostova
Managing Director Head of Research & Insights Vice President

With You AL Miles Partnership Miles Partnership

Carolina Sass de Haro Madeline List Douglas Quinby

Market Specialist, Latin America Senior Analyst Co-Founder & CEO
Phocuswright Phocuswright Arival



WEBINAR RESOURCES

Research, slides and other
resources will be sent by
email and available at
www.MilesPartnership.com/
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Trends to Watch

1. Travel Tech & Marketing

2. Evolution of
Accommodations

3. International Travel Recovery

4. Generational Shifts
In Experiences
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Last Year:
Techtoselve COND

Arettary-Sates =>Unbundling
Fintech

This Year:

Fintech
Attribute-Based Selling
Subscriptions Evolve
Evolution of
Inspiration/Shopping




FINTECH

Reduce processing costs, provide traveler flexibility and minimize friction for business travelers




Trend 1: Fintech

Fintech
and Travel




Trend 1: Fintech

Travel's
Fintech Future




Hopper and Fintech

Price Prediction, Price Freeze, Cancel For Any Reason Before or After Check-in
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HOTEL DEALS RECOMMENDED FOR YOU
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< Extra Flexibility

Cancel For Any Reason

Save 100% of your room cost if you decide

< it

v Getinstarkl refu

P
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$60.00 for your entire stay

Decline Cancel For Any Reason

Hopper Mobile Application

© 2022 Phocuswright Inc. All Rights Reserved.
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ATTRIBUTE-BASED SELLING

Inspire loyal guests to spend more, return often and become brand advocates







Trend 2: Attribute-based Selling

Revenue
Management




Examples of ABS

Phocus

2: HOT TRAVEL STARTUPS

2023: GAUVENDI

16 PhocusWire and GauVendi.com © 2022 Phocuswright Inc. All Rights Reserved. (,3




SUBSCRIPTION ECONOMY
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Trend 3: Subscription Economy

° Overall U.K. U.s. Canada Germany Austria Bulgaria Italy
A - @ @ @ G & O @
Subscripti

ubscrivtion . @ @ @ @ @ & -~ @

°

VISR @@ e @ o @ v @
1 14% 17% 19%

Household
Y YX EX XX BX
E] 16% 14% 16% 16% 14% 9% 14%
4 8% 7% 14% 7% 8% 7% 2% 6%
5 3% 2% 7% 2% 2% 2% 11% 1%
6+ 3% 1% 7% 2% 2% 2% 1% 1%



Travel Subscriptions

LOWEST PRICES.*
NO SURPRISES

Join 3 million Prime mem

bers already saving.

@ Tripadvisor Pluws

Save an average of $350

S%4 GOWILD! ALL-YOU-CAN-FLY
8 PASS™

Go Wild!

ALL-YOU-CAN-FLY

ON SALE FOR $799/YR!

A limited number of passes will be made available
at this price; the sale ends at 11:59 PM Mountain
Time on December 12, 2022

il and Renewal Price $1,999/r

BUY NOW

on your

INSPIRATO | PASS

Experience the world’s first
luxury travel subscription

Subscribe to luxury travel for $2,500 per month, all nightly
rates; taxes; and fees included.
O dsccmry 1. 2003, TN Piss SdsHpOen Tod Wi iniresse

10 £2550 S0kt 407 Wv0l TN AP UiT sivasse Lo £7.650.

© 2022 Phocuswright Inc. All Rights Reserved.
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EVOLUTION OF SHOPPING
& INSPIRATION




Social Media Sources Used to Help Make
Destination Choice 83%

Facebook Instagram Twitter Snapchat TikTok Other None
m Total m18-34 m 35-54 m 55+

Source: Phocuswright'’s U.S. Consumer Travel Report 2022 © 2022 Phocuswright Inc. All Rights Reserved. Q




Online Sources Typically Used to Research
In-Destination Activities, by Age

39%

18%

139%14%
11%11% 11% 9%

General  Tripadvisor OTA Social media  Airbnb Special "Deal" Yelp
search m18-34 m35-54 activity siteg 55\qgebsites

Source: Phocuswright's U.S. Consumer Travel Report 2022 © 2022 Phocuswright Inc. All Rights Reserved. Q




TRAVEL TECH & MARKETING

EXAMPLES IN ACTION
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CONTENT ON TIKTOK

Adventures Unusual Findings Hidden Gems

Gvegas $

Exnloring act.a #Vegas, /- What do Seven
bikgtok #downhi¥menn. . See more Magic Mountains and the daset... See more

) ;::\.-‘lsz:»..rdr-‘uu origine J) fteins music fronx Feshin

miles
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TIKTOK

Destinations Analysts’ TikTok Content
Co-operative Research Study

Resources:
www.milespartnership.com/online-video-research-resources



SUBSCRIPTION MODELS
IN TRAVEL
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SUBSCRIPTION MODELS IN TRAVEL

Alaska @ | .

AIRLINIES

Q

FLIG
PASS

Subacrtn b2 Fight Pawm

,
miles



SUBSCRIPTION MODELS IN TRAVEL

~'¢ INSPIRAIO

Subscribe to luxury vacations

Drscies thece sttt




SUBSCRIPTION MODELS IN TRAVEL

WELCOME TO TRAVEL + LEISURE GO

Dtsc oot the must-have marmbership for sdventure-seck o23 Od Gy 110 ¢ N




SUBSCRIPTION MODELS IN TRAVEL
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EVOLUTION OF
ACCOMMODATIONS

2022-2023: The Year in Review and the Year Ahead Phocuswright(P A\RIVAL ‘m ! les



Incidence of Hotel vs. STR Use

80%
70%
60%
50%
40%
30%
20%
x10%
0%

m Hotel mSTR

2019 2020 2021

Source: Phocuswright’s U.S. Consumer Travel Reports 2020-2022 © 2022 Phocuswright Inc. All Rights Reserved. Q




Travelers have kept their comparison habits through
the pandemic

STR Users Who Compared Rentals With Hotels

60% A
50% A
40% -
30%
20% A
34
10% -
0% -

2019 2020 2021

Source: Phocuswright’s U.S. Consumer Travel Reports 2020-2022 © 2022 Phocuswright Inc. All Rights Reserved. ?




Inherent STR strengths, according to travelers:

Character

35 Personalized
experience

Source: Phocuswright’s U.S. Short-Term Rentals 2021

Local
immersion

Q,

Value for
money

®

Privacy

Overall
comfort

© 2022 Phocuswright Inc. All Rights Reserved. Q
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mow the lawn undry, and ¢
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top of Paying $125 Cleaning fees
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© 2022 Phocuswright Inc. All Rights Reserve
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Hilton

RULES

NO SHOES

INO FEET ON FURNITURE
NO WHIsTLING

NO SANDWICHES

N® ROUCH HOUSING

NO BIGC DOGCS

NO SMALL pOGS

NO FLORAL PATTERNS

NO TUNNY BUSINESS

DO NOT GO TO BASEMENT
NO CUDKIES

NO MuSIC or JTAZZ
DOWNSTAIRS TOILET OFF LiMITS
NO J1 IMPING :
NO PrETIES LARCER THAN 5
NO LOUD LAUGHING

NO CALISTHIENICS

BOVAreadingitheiilestat

Mouivacationirentall
A




THE BLENDED TRAVELER’S
ACCOMMODATIONS
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39

Types of Trips Taken in Past 12 Months

Leisure trips where you or

. 69%
someone in your party worked

63%

remotely
m Overall
m Age 18-34
m Age 35-54
Business trips with an extended m Age 55+

stay for leisure

Source: Phocuswright’s U.S. Consumer Travel Reports 2020-2022 © 2022 Phocuswright Inc. All Rights Reserved.




Top 5 Paid Lodging Categories Used
by Nomads/Blended Travelers

60%
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Top features sought when working remotely from lodging

Q,

Strong Wi-Fi

R:I
| |

a Desk space

Source: Phocuswright’s The New Nomad: Work and Play From Anywhere 2021

O,

Strong cell
reception

Table space

Reviews from
other remote
workers

Secluded
areas

© 2022 Phocuswright Inc. All Rights Reserved.

D



EVOLUTION OF
ACCOMMODATIONS

EXAMPLES IN ACTION
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Tourism Meets Economic Development

35% of U.S. travelers planto work

remotely for at least two weeks in 2023

Longwoods International Traveler Sentiment Research 2020 - 2022



EVOLUTION OF ACCOMMODATIONS
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Become a franchise partner
with the industry leader

We invented the hybteid workspace model maore than 30 years 390

APPLY






OUtSide/ Natural Imnovation ABout Joursal Contact

- S il 3
{ "»'f Ahect. ReThink. ReWild.
ﬂ'ﬂn « we feel it is time to reconnect to Mature; to

suppon?welh inking @nd inspire bus @&

innovation to create
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INTERNATIONAL
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2022-2023: The Year in Review and the Year Ahead



SPOTLIGHT

LATIN AMERICA




Total Travel Gross Bookings (US$B) and YoY Change (%),
2019-2025

51% 73.1

2019 2020 2021 2022 2023 2024 2025
mm Total Gross Bookings (US$B) -e=YoY Change (%)

Note: 2022-2025 projected. Annual change indexed to 2019.
Source: Phocuswright's Latin America Travel Market Report 2021-2025 © 2022 Phocuswright Inc. All Rights Reserved. (,3







India: Total Travel Gross Bookings (US$B) and
YoY Change (%), 2019-2025

921%
40.4

2019 2020 2021 2022 2023 2024 2025
mmm Total Gross Bookings (US$B) -e-YoY Change (%)

Note: 2021-2025 projected. Annual change indexed to 2019.
Source: Phocuswright's India Travel Market Report 2021-2025 © 2022 Phocuswright Inc. All Rights Reserved. (,3




SPOTLIGHT

SOUTHEAST ASIA




Total Travel Gross Bookings (US$B) and YoY Change (%),
2019-2025

541 207%

2019 2020 2021 2022 2023 2024 2025
mm Gross Bookings (US$B) -8-YoY Change (%)

Note: 2022-2025 projected. Annual change indexed to 2019.
Source: Phocuswright's Southeast Asia Travel Market Report 2021-2025 © 2022 Phocuswright Inc. All Rights Reserved. (,3




INTERNATIONAL TRAVEL
RECOVERY

EXAMPLES IN ACTION
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International Tourism: Rise of Global Middle Class

The world’s middle class grew from 507 million in 2000 to 2+ billion in 2022

India’s middle class grew from 14% to 31% of the whole population from
2005 to 2022

Indonesia, the world’s 4th most populous nation, has a middle class of 55
million out of the total population of 276 million

More than 30% of households in Latin America are in the middle class
(250 million)

*Source: Credit Suisse Global Wealth Report 2022 & Pew Research Institute



https://www.credit-suisse.com/about-us/en/reports-research/global-wealth-report.html
https://www.pewresearch.org/fact-tank/2021/07/21/are-you-in-the-global-middle-class-find-out-with-our-income-calculator/

FOR A

DIGITALLY
CONNECTED
FUTURE

Reimagining the $9 trillion touris
economy—what will it take?

o

...Overcome the digital gap within the
sector and to level the playing field for
SMEs. The Tourism Exchange Australia
(TXA) platform, is an example of
enabling at scale.

It acts as a matchmaker, connecting
suppliers with distributors &
intermediaries...[]adding] to Australia’s
destination attractiveness...

\\¢Z TOURISM
EXCHANGE
N USA



Global Tourism Exchanges

TX\

tourismexchangeaustralia

AN ALLIANCE OF ATDW AND V*

Tourism Exchange
Great Britain

= '
! 1) AN

Australian Connected i ——

Suppliers Booking system

TRGB T\

Tourism Exchange
Japan l l

o €
K 5 |

Globao Now
Distributors Customers



X

TOURISM
EXCHANGE
USA
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THE GENERATIONAL
SHIFT IN
EXPERIENCES

& WHAT IT MEANS
FOR TRIP PLANNING
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The Path to Purchase

y



Experiences come last

S
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Experiences come last




When Booking - Tours (U.S.)

0% m18-34 m35-54 W55+

40%
30%
20%

10%

0%
While in After other Same time as Before any other
destination components flights, component

accommodation
Arival & Phocuswright: 4000 U.S. & European Travelers, 2022



Change Underway...




Importance vs. Advance Booking

100 Most
80 important
60
40

e
|

- 20 40 60 80 100
Last Advance booking Index S

minute advance

Importance

Arival & Phocuswright: 4000 U.S. & European Travelers, 2019 & 2022



Importance vs. Advance Booking

Performing Arts

100
Amusement Parks .
80 O
Q Cultural Attractions
= O
(q0) 6 O Adventure Activity
-+
5 O
8_ 4 O Tours .
g 2 O Sporting Activity
Museums, /

Zoos/Aqguariums

- 20 40 60 80 100
Last Advance booking Index S
minute advance

Arival & Phocuswright: 4000 U.S. & European Travelers, 2019 & 2022



When Booking - Tours (U.S.)
0% m18-34 m35-54 m55+
40%

30%
20%

10%

0%
While in After other Same time as Before any other
destination components flights, component

Arival & Phocuswright: 4000 U.S. & European Travelers, 2019 & 2022 accomm Odat 1on



When Booking - Tours (U.S.)

50%

m18-34 m35-54 m55+

40%

30%

20%

10%

0%
While in After other Same time as Before any other
destination components flights, component

Arival & Phocuswright: 4000 U.S. & European Travelers, 2019 & 2022 accomm Odat 1on



1.
“The tour happens to
be in Costa Rica”

y



2.
Passions &
Community

y



Amazon launches Inspire, a TikTok-like

shopping feed that supports both
photos and videos

Visual (video)
Search

consumers 1o explore products and ideas and shop from content created




Experiences over Things
58% et

Arival & Phocuswr ight, 2022




SHIFT IN EXPERIENCES

EXAMPLES IN ACTION
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TRAVEL
OREGON

Tourism Experience Studio

What local experience do you want to create for others?



MULTICULTURAL TOURISM & DEVYELOPMENT




STR guests value character in a property. Nearly nine out of 10
actively seek out properties with an interesting look and feel
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Vacation rentals in remote locations can
become destinations in themselves

—

- DOV !
. ‘ -;‘l r?.* N .;.

; ot Po 2 :
- Phocuswright da;ear*ﬂp,?éﬁzpé:ﬁ? T T PR _ =
2 ARAS  ASLUTRALSES NS T O - . ; 2 v ‘

-~ -~


https://www.youtube.com/watch?v=jcEcEH2TFXU




Resources




WEBINAR RESOURCES

Research, slides and other
resources will be sent by
email and available at
www.MilesPartnership.com/

Phocuswright
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TI"E FOR : Wednesday, January 25, 11am ET
milespartnership.com/time-for-democracy
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with: \ DESTINATION °

o Destlnatlon¢m1 al i SSe SUSTAINABILITY T C Research -
N PARTNERSHIP k e ‘\ Tourism Competitive Intelligence

y North America & South Pacific Lead Program Creator & European Lead




Phocuswrtght(’-) P .
Every report,
chart and Phocuswright(’j i

s Open Access

unlocks access for _ .1.;~;x~
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your entire company. R R

Open Access for Destination Marketers: !
Phocuswright.com/Subscriptions/Open- A;ms DMO


https://www.phocuswright.com/Travel-Research/Consumer-Trends/US-Consumer-Travel-Report-2022-Series
https://www.phocuswright.com/Travel-Research/Destination-Activities-Marketing/The-Outlook-for-Travel-Experiences-2019-to-2025
https://www.phocuswright.com/Travel-Research/Consumer-Trends/Through-the-Roof-US-Short-Term-Rentals-2021
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/The-New-Nomads-Work-and-Play-from-Anywhere
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/Latin-America-Travel-Market-Report-2021-To-2025
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/India-Travel-Market-Report-2021-to-2025
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/Southeast-Asia-Travel-Market-Report-2021-to-2025
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