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WEBINAR RESOURCES

Research, slides and other 
resources will be sent by 
email and available at
www.MilesPartnership.com/
Phocuswright



Trends to Watch

1. Travel Tech & Marketing

2. Evolution of 
Accommodations

3. International Travel Recovery

4. Generational Shifts 
in Experiences



#1

TRAVEL TECH & 
MARKETING 
TRENDS TO 
WATCH 

2022-2023: The Year in Review and the Year Ahead



Last Year:
Tech to solve COVID
Ancillary Sales =>Unbundling
Fintech

This Year:
Fintech
Attribute-Based Selling
Subscriptions Evolve
Evolution of 
Inspiration/Shopping



FINTECH
Reduce processing costs, provide traveler flexibility and minimize friction for business travelers



Trend 1: Fintech

Fintech
and Travel



Trend 1: Fintech

Travel's
Fintech Future



Hopper and Fintech

© 2022 Phocuswright Inc. All Rights Reserved.12

Price Prediction, Price Freeze, Cancel For Any Reason Before or After Check-in

Hopper Mobile Application



ATTRIBUTE-BASED SELLING
Inspire loyal guests to spend more, return often and become brand advocates



Trend 2: Attribute-based Selling

Merchandising



Trend 2: Attribute-based Selling

Revenue
Management



Examples of ABS

© 2022 Phocuswright Inc. All Rights Reserved.16 PhocusWire and GauVendi.com



SUBSCRIPTION ECONOMY



Trend 3: Subscription Economy
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Travel Subscriptions
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EVOLUTION OF SHOPPING
& INSPIRATION



Social Media Sources Used to Help Make 
Destination Choice

© 2022 Phocuswright Inc. All Rights Reserved.Source: Phocuswright’s U.S. Consumer Travel Report 2022
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Online Sources Typically Used to Research 
In-Destination Activities, by Age

© 2022 Phocuswright Inc. All Rights Reserved.Source: Phocuswright’s U.S. Consumer Travel Report 2022
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TRAVEL TECH & MARKETING
EXAMPLES IN ACTION





CONTENT ON TIKTOK

Hidden Gems FoodAdventures Unusual Findings



TIKTOK
Destinations Analysts’ TikTok Content 
Co-operative Research Study

Resources:  
www.milespartnership.com/online-video-research-resources



SUBSCRIPTION MODELS

IN TRAVEL



SUBSCRIPTION MODELS IN TRAVEL



SUBSCRIPTION MODELS IN TRAVEL



SUBSCRIPTION MODELS IN TRAVEL



SUBSCRIPTION MODELS IN TRAVEL



#2

EVOLUTION OF 
ACCOMMODATIONS 

2022-2023: The Year in Review and the Year Ahead



Incidence of Hotel vs. STR Use

© 2022 Phocuswright Inc. All Rights Reserved.
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Travelers have kept their comparison habits through 

the pandemic

© 2022 Phocuswright Inc. All Rights Reserved.
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Inherent STR strengths, according to travelers:

© 2022 Phocuswright Inc. All Rights Reserved.
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Source: Phocuswright’s U.S. Short-Term Rentals 2021

Character Local 
immersion

Privacy

Personalized 
experience

Value for 
money

Overall 
comfort
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THE BLENDED TRAVELER’S 
ACCOMMODATIONS



© 2022 Phocuswright Inc. All Rights Reserved.
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Source: Phocuswright’s U.S. Consumer Travel Reports 2020-2022
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Top 5 Paid Lodging Categories Used 

by Nomads/Blended Travelers

© 2022 Phocuswright Inc. All Rights Reserved.
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Source: Phocuswright’s The New Nomad: Work and Play From Anywhere 2021



Top features sought when working remotely from lodging

© 2022 Phocuswright Inc. All Rights Reserved.
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Source: Phocuswright’s The New Nomad: Work and Play From Anywhere 2021

Strong Wi-Fi Strong cell 
reception

Reviews from 
other remote 

workers

Desk space Table space Secluded 
areas



EVOLUTION OF 
ACCOMMODATIONS 

EXAMPLES IN ACTION



Tourism Meets Economic Development

35% of U.S. travelers plan to work 
remotely for at least two weeks in 2023
Longwoods International Traveler Sentiment Research 2020 - 2022



EVOLUTION OF ACCOMMODATIONS









#3

INTERNATIONAL 
TRAVEL RECOVERY

2022-2023: The Year in Review and the Year Ahead



LATIN AMERICA
SPOTLIGHT



Total Travel Gross Bookings (US$B) and YoY Change (%), 

2019-2025

© 2022 Phocuswright Inc. All Rights Reserved.
Note: 2022-2025 projected. Annual change indexed to 2019.
Source: Phocuswright's Latin America Travel Market Report 2021-2025 
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INDIA
SPOTLIGHT
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India: Total Travel Gross Bookings (US$B) and 

YoY Change (%), 2019-2025

© 2022 Phocuswright Inc. All Rights Reserved.
Note: 2021-2025 projected. Annual change indexed to 2019.
Source: Phocuswright's India Travel Market Report 2021-2025



SOUTHEAST ASIA
SPOTLIGHT



Total Travel Gross Bookings (US$B) and YoY Change (%), 

2019-2025

© 2022 Phocuswright Inc. All Rights Reserved.
Note: 2022-2025 projected. Annual change indexed to 2019.
Source: Phocuswright's Southeast Asia Travel Market Report 2021-2025
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INTERNATIONAL TRAVEL 
RECOVERY

EXAMPLES IN ACTION



International Tourism: Rise of Global Middle Class

• The world’s middle class grew from 507 million in 2000 to 2+ billion in 2022

• India’s middle class grew from 14% to 31% of the whole population from 
2005 to 2022

• Indonesia, the world’s 4th most populous nation, has a middle class of 55 
million out of the total population of 276 million

• More than 30% of households in Latin America are in the middle class 
(250 million)

*Source: Credit Suisse Global Wealth Report 2022 & Pew Research Institute

https://www.credit-suisse.com/about-us/en/reports-research/global-wealth-report.html
https://www.pewresearch.org/fact-tank/2021/07/21/are-you-in-the-global-middle-class-find-out-with-our-income-calculator/


– McKinsey & Company

SOLUTIONS FOR A 
DIGITALLY 
CONNECTED 
FUTURE

…Overcome the digital gap within the 
sector and to level the playing field for 
SMEs. The Tourism Exchange Australia 
(TXA) platform, is an example of 
enabling at scale. 

It acts as a matchmaker, connecting 
suppliers with distributors & 
intermediaries…[adding] to Australia’s 
destination attractiveness... 

“

”



Global Tourism Exchanges





#4

THE GENERATIONAL 
SHIFT IN 
EXPERIENCES 
& WHAT IT MEANS
FOR TRIP PLANNING

2022-2023: The Year in Review and the Year Ahead



The Path to Purchase



Experiences come last

Transportation   →    Accommodation   →    Things to do  



Experiences come last
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Change Underway…



Importance vs. Advance Booking
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Importance vs. Advance Booking
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1.
“The tour happens to 

be in Costa Rica”



2.
Passions & 
Community



3.
Visual (video) 

Search 



Experiences over Things

58%
Arival & Phocuswright, 2022



SHIFT IN EXPERIENCES

EXAMPLES IN ACTION







Vacation rentals in remote locations can 

become destinations in themselves

STR guests value character in a property. Nearly nine out of 10 
actively seek out properties with an interesting look and feel

Watch: https://www.youtube.com/watch?v=jcEcEH2TFXU
Phocuswright Research 2021

https://www.youtube.com/watch?v=jcEcEH2TFXU




Resources



WEBINAR RESOURCES

Research, slides and other 
resources will be sent by 
email and available at
www.MilesPartnership.com/
Phocuswright



WEBINAR

In association 
with:

Program Creator & European LeadNorth America & South Pacific Lead

and 

Wednesday, January 25, 11am ET
milespartnership.com/time-for-democracy



Resources

© 2022 Phocuswright Inc. All Rights Reserved.

Resources (sourced in this webinar):

• U.S. Consumer Travel Report 2022 (Series): https://www.phocuswright.com/Travel-Research/Consumer-Trends/US-
Consumer-Travel-Report-2022-Series

• The Outlook for Travel Experiences 2019-2025: https://www.phocuswright.com/Travel-Research/Destination-
Activities-Marketing/The-Outlook-for-Travel-Experiences-2019-to-2025

• Through the Roof: U.S. Short-Term Rentals 2021: https://www.phocuswright.com/Travel-Research/Consumer-
Trends/Through-the-Roof-US-Short-Term-Rentals-2021

• The New Nomads: Work and Play From Anywhere: https://www.phocuswright.com/Travel-Research/Market-
Overview-Sizing/The-New-Nomads-Work-and-Play-from-Anywhere

• Latin America Travel Market Report 2021-2025: https://www.phocuswright.com/Travel-Research/Market-Overview-
Sizing/Latin-America-Travel-Market-Report-2021-To-2025

• India Travel Market Report 2021-2025: https://www.phocuswright.com/Travel-Research/Market-Overview-
Sizing/India-Travel-Market-Report-2021-to-2025

• Southeast Asia Travel Market Report 2021-2025: https://www.phocuswright.com/Travel-Research/Market-Overview-
Sizing/Southeast-Asia-Travel-Market-Report-2021-to-2025

https://www.phocuswright.com/Travel-Research/Consumer-Trends/US-Consumer-Travel-Report-2022-Series
https://www.phocuswright.com/Travel-Research/Destination-Activities-Marketing/The-Outlook-for-Travel-Experiences-2019-to-2025
https://www.phocuswright.com/Travel-Research/Consumer-Trends/Through-the-Roof-US-Short-Term-Rentals-2021
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/The-New-Nomads-Work-and-Play-from-Anywhere
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/Latin-America-Travel-Market-Report-2021-To-2025
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/India-Travel-Market-Report-2021-to-2025
https://www.phocuswright.com/Travel-Research/Market-Overview-Sizing/Southeast-Asia-Travel-Market-Report-2021-to-2025


Questions


