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AFTER THE WORLD CUP

2026 FIFA
World Cup
Actuals.

Sources: NTTO, Visa, Key Data

600K

international visitors, June &
July 2026

-4.7%

vs. 2025 (excl. Mexico &
Canada

- A
9of 11
U.S. host cities saw
occupancy drop

ADRs up

strongly year over year, with
vacation rentals also growing






C arrivalist
FIFA US World Cup Visitors: more spend per visit and longer stays

Card-present spend per visitor, full visit window ($) b ti ket
ays present in marke

$700-

5600+
Miami 4.4 days vs 2.9 typical

$500+

400+
S Houston 4.1 days vs 3.8 typical

$300-
200 Dallas/Arlington 3.1 days vs 2.7 typical

5100+
o | Philadelphia 2.8days 2s5typical

Miami Dallas/Arlington Housten Philadelphia

M Confirmed fan-visitors (World Cup 2026) [ Typical visitors (pre-tournament 2026)

Source: Arrivalist Spendinsights. Unweighted sample of domestic card-present transactions. Days present = distinct days with in-market transactions (length-of-stay proxy).






International In
2028 Olympics

43%

Of international travelers are: |n 're ed s
very interested in visiting the U. i
the Los Angeles Olympics in 20
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Other Sporting Events Coming to the United States.

Q55
FISU % Y .,; ' “ e //,/ . E sariakecity B
WORLD 1F S e )
A UNIVERSITY
e P
FISU World University FIFA Women's Men’s and Women'’s Salt Lake City Winter
Games World Cup* Rugby World Cups Olympics

2029 2031 2031 & 2033 2034

*TBC by FIFA but the U.S.-led group is the only bid (
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1- Welcome the World

e Educate & support your
community to welcome
event attendees

e Let the magic happen

e Share, boost and
promote the best
stories




2 - Practical & Prudent

e Don’t overinvestin
facilities and
infrastructure

® Momdge expectations

e Mitigate the
displacement effect




3 - Right Facilities & Community

e Kansas City has world-class
performance and training facilities

e Passionate local teams and
soccer community

o Oklahoma City has unique
water-sport & softball facilities

¢ Urban renewal

o Business, government and
community collaboration




4 - Work with Others

SPOKANE
‘SPOKANE COUNTY

®

PUVALLUP TRIBE (TACOMA)
PIERGE COUNTY

PASCO/RICHLAND/
OLVMPIA/LACEY S
@ KENNEWICK (TRI-CITIES

VAKIMA

VAXIMA GOUNTY

VANCOUVER
GLARK COUNTY

TamnN

SeattleFWC26 has partnered with nine communities to create vibrant fan zones, ensuring that
Washingtonians across the state can be part of this historic event. These fan zones will bring the excitement

of the FIFA World Cup 2026 to communities throughout the state, offering fans the opportunity to

experience the game-day energy together.

FIND AFAN ZONE NEAR YOU!




4 - Work with Others

SURR. NATURAL BRITISH GUMBIR

5 The sTate oo SURR. NATURAL .
Stories Know Before You Go waskinGTon  BRITISH GIUMBIR Subscribe ChatBC Search
“eanon

TWO COUNTRIES, ONE
JOURNEY

Explore the Pacific Northwest in British Columbia and Washington State

Home / Two Countries, One Journey




5 — Community Centric

NATIONAL
BENCHMARK STUDY

RESIDENT
SENTIMENT
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2026 FIFA World Cup™
Sentiment




6 - Broader Sports Strategy

29% of all U.S. visitors
have traveled to a
sporting event in past
12 months.

Source: Future Partners State of the American Traveler to June 2026, n
= 28,094 U.S. travelers




6 - Broader Sports Strategy

Recent and likely U.S. visitors who traveled to a
sporting event in the past 12 months

1 VN 29%

Los Angeles San Diego of all U.S. travelers

Have traveled to attend a sporting event in any destination at least once in the past 12 months. Source: Future Partners State of the American Traveler to June 2026, n = 28,094 U.S. travelers
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SURVEY

How did your destination leverage the FIFA World Cup?

Select all that apply

Advertised to domestic U.S. FIFA World Cup travelers

Advertised to international FIFA World Cup travelers

Developed FIFA World Cup-specific content

Posted, shared or boosted relevant social media content

Worked with other destinations on touring options & itineraries
Encouraged & promoted Fan Zones and/or watch parties

Highlighted vacation rentals as well as hotel accommodation options

No specific marketing efforts aimed at the FIFA World Cup



PANEL DISCUSSION

How Any Destination Can Capture
Value from the World Cup to LA28
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WELCOME

Meet
BOSTON

Plan your stay
meetboston.com
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Come back anytime,
Scotland.
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Winning the Mega-Event Era: How Any De:

Value from the World Cup to LA28
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Webinar Resources

Research, slides and other : R

resources will be available at: VAT e e Al
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Upcoming Webinar

Traveler Segments Edition
Powered by The State of the
American Traveler

Tuesday, Septemlber 15
3pm ET [/ 12pm PT
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Value from the World Cup to LA28

Winning the Mega-Event Era"FIBVHHTDE
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